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• 46.7 Mio. American birders – 17.8 Mio. took a trip 
(US FISH AND WILDLIFE SERVICE 2011) 

• ≈ 200 Birding Festivals in North America (LAWTON 2009) 

• 32 Billion US-$ turn-over a year through birding  
(PULLIS LA ROUCHE 2006) 

 

• Point Pelee National Park in Canada (HVENEGAARD / BUTLER 1989) 

• Total Economic Impact: 6.3 Mio. US-$  
 

• Central Nebraska – Plate River (EDWARDS / THOMPSON 2009) 

• Spring crane migration attracts 40.000 visitors 

• Total Economic Impact: 2.08 Mio US-$ in 2009 
 

 

I. Nature-based tourism: Birding 
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II. Cranes at Vorpommersche Boddenlandschaft National Park 
 

Photo: NLP VPBL 
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III. Methodology 

• Study is imbedded in holistic study about the economic 
impact of Vorpommersche Boddenlandschaft National 
Park (KRAUS 2015) 

• Methodology arranged in parallel to studies about 
protected areas by JOB et al. (2009) 
 

• Crane season (September and October 2013) 

• 3 survey days 

• 9 survey sites 

 292 interviews 
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impact of Vorpommersche Boddenlandschaft National 
Park 
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IV. Findings 
Crane affinity 
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IV. Findings 
National park affinity 
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IV. Findings 
National park affinity 

31.5% 

NL study 

Very important reason  
14.8% 

Major reason  
33.6%< 
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Not a reason at all  
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45.9% 

Crane tourists 

Very important reason  
28.2% 
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38.9% 
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Not a reason at all  
21.5% 

(p < 0.001, Chi-Quadrat-Test) 
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IV. Findings 
Demographic characteristics 

 

The “typical” crane tourist  
at VPBL NP: 

• ≈ 58 years old 

• 43,6% are retired 

• 56.4% have a university 
 degree 

Photo: Celestron in ABA-Birding 2013 
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IV. Findings 
Travel pattern 

Crane tourists on a daytrip 

• 11,5% 

• Visit 2.9 times a year 

 

Overnight crane tourists 

• 88,5% 

• Stay 7,6 nights 

• Visit since 3,45 years 

• 18,7% visited for 10th time 
(or more) 
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IV. Findings 
Trip expenditures 

• Crane tourists on a day trip spend 18.35 € (NP-study: 18,30€) 

• Overnight crane tourists spend 62.50 € per person per night 
      (NP-study: 68,70€) 
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9% 

Catering and hotel industry 

Retail 

Other services 
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IV. Findings 
Economic value of crane tourism 

Gross tourist spending: 

 

 
 

 

19,000 
visitors 7.6 days 133,500 

days 

(Visitors with high crane affinity multiplied with daily expenditure and duration of stay) 
 

62.52 €           
overnight visitors 

8.1 Mio. € 
18.35 € 

day-trippers 

daily expenditure: 

 

day-trippers:  
3 days per 

year 

overnight visitors: 
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VI. Take away 

Birders at Vorpommersche 
Boddenlandschaft National Park… 
 

• are visitors with high national park 
affinity 

• older than average and highly 
educated 

• spend 8.1 million € (gross) 
 Employment effect: 280 persons 
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Thank you for your 
attention 
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Visitors in National Park region 

 0 

50 000 

100 000 

150 000 

200 000 

250 000 

300 000 

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 

Vorpommersche 
Boddenlandschaft 
National Park 
Mecklenburgische 
Ostsee 

Rügen 



29 Institute of Geography and Geology – Yasmin Herget, Johannes Schamel, Niklas Scheder, Hubert Job 

Economic valuation of birding events: the example of crane tourism at 
Vorpommersche Boddenlandschaft National Park, Germany 

IV. Findings 
Number of visitors 

External information:  

• 11.175 visitors at Crane Information Center “Groß Mohrdorf” 
(CIC) during crane season  

Information from survey: 

• 89.1 % of CIC-visitors are with high crane affinity 

• 52.8 % of survey partners with high crane affinity visited CIC 

Estimation of number of visitors: 

 19.000 visitors in Vorpommersche Boddenlandschaft 
with high crane affinity 
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Gross tourist spending 
8.1 million € 

VAT 
640,000 € 

Net tourist spending 
7.4 million € 

Total income 
4.4 million € 

Intermediate inputs 
4.3 million € 

Indirect income 
1,3 million € 

Direct income 
3.1 million € 

Employment effects : 
280 persons 

IV. Findings 
Economic value of crane tourism 
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Visitors in National Park region 
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IV. Findings 
National park affinity 

Birders Non-birders 

Other national 
park tourist 54.1% 68.5% 

National park 
tourist with high 

affinity 
45.9% 31.5% 
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IV. Findings 
Visitor structure 

Overnight visitors 
88.5 %  

Day-trippers 
11.5 %  

Day-trippers 
6.8 %  

Overnight visitors 
93.2 % 

Other visitors 
 

25.3 % 

Visitors with a  
high crane affinity 

 

74.7 % 
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